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•  Methodological approach  

•  Innovation impact of Ecodesign and Labelling 
 
•  Summary and recommendations 
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Methodolog ica l  approach 

Qualitative approach 

ü  High level of detail 
ü  Broad range of 
innovation activities 
"   Engagement of firms 
required 
" Possible bias  

Quantitative approach 

ü  Data availability 
ü  Disaggregated data 
"   Not all innovations 
are patented 
"  Not all patents lead to 
useful innovations  
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Case s tudy in terv iews cover ing 
a var ie ty  o f  regulated products   

•  More than 30 expert interviews 
•    Firm representatives from 7 product groups 
•    Independent experts 
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Case s tudy resu l ts :  D is t r ibut ion of  
companies 

•  No statistical sample: distribution depends on case selection 
•  Essential questions: How and why does the legislation affect the inno- 
vation activities 
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Impacts main ly  on the la ter  s tages of  the 
innovat ion process 
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Cur rent ly  low impact  o f  the regulat ion  
on patent ing act iv i t ies  
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S t r ingency as the most  impor tant  factor   
in f luenc ing the innovat ion impact  
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Motors/Pumps 
Heat supply 
White goods 
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Relative stringency 
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Summary and recommendat ions 

Stringent implementation and market surveillance 
 
Take into account sector specific innovation dynamics 
 
Measures to increase consumer response to Labelling 
 
Take into account innovation in the policy mix 


